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e In 3 of 19 years, Heidi
In the den.

 Percentage of Heidi’s cubs s
one was on the average for the

e A minimum of 760 visitors saw this
Who were these folks?




The Masse

University students an
State and federal agency e
groups and adult leade
—amily

Youth

—rienc
—rienc

—rienc

S
s of Family
s of Friends






Dens for the Pu

e Consider den accessibility
« Consider prior experience with
« On-site orientation and education
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« Small research party g
« Continuous monitoring 0
e Gentle persuasion
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Public relations bonan
Outreach and education
Public appreciation of bear
Emotional, life-changing expe
Outdoor social experiences



“Life Has Lovelines
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